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Science says it might actually be possible to 
live forever 
You know, as long as you don’t get hit by a bus.  

 

If you’re planning on living forever, or at least past 115, we’ve got good news for you: 

biologists at McGill University have found that there is no detectable limit to the 

human lifespan. Analysis by Siegfried Hekimi and Bryan Hughes critiques a study 

published last year claiming that no matter the advances in the medical field, humans 

cannot live past 115 years old. By going through the same data, Hekimi and Hughes 

found that it was insufficient to make such a claim. 

The original study, by researchers at the Albert Einstein College of Medicine, claimed 

that though life expectancy has increased through history, the age of the oldest person 

at any given time had not increased since 1995. They concluded from their research 

that the maximum lifespan of humans is likely ‘fixed and subject to biological 

constraints.’ When Hekimi read the paper, he immediately questioned such an 

assertion. 

In going over the published research, Hekimi and Hughes found that the data was 

arbitrarily split in two chronologically. When the split was removed, the trends that the 

Einstein College had found to suggest the 1995 plateau disappeared. By Hekimi and 

Hughes’ analysis, the data actually suggested a steady and long-term increase in 

maximum life expectancy. 

Hekimi theorizes that maximum life would follow the same trend as average lifespan. 

With the average lifespan steadily increasing, it stands to reason that maximum lifespan 

would do the same without plateauing. He is careful to mention that ‘no detectable limit’ 

to human life is not the same as it being limitless. So it’s not that you can live forever, it’s 

just that we still don’t know if there is a biologically determined maximum. 

Hekimi cites the increasingly comfortable and sheltered environment in which people in 

places like Canada grow up as the main factor behind the increase in life expectancy. 

The average age Canadians live to has doubled over the past hundred years to reach our 

current life expectancy of 82. If our bodies are under less stress, it stands to reason that 

a person living now will live longer than someone who is currently 100, because they 

still experienced the stresses of life 100 years ago. 

Don’t worry, living longer and longer doesn’t have to mean more time spent sick and 

frail before you die. Hekimi says that statistically, the people who live the longest are 

also in good health the longest. 
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‘The fact is that, mostly the people who live a very long time, they were always healthy,’ 

he told the National Post, ‘They didn’t have heart disease or diabetes.’ So you don’t 

have to worry about that old age being painful. It looks like increased life expectancy 

just means more good years of life. 

Next, Hekimi and experimental biologists like him are trying to understand if life-

expectancy is something written in a person’s DNA. Hekimi’s lab has already modified a 

gene in a type of worm that can lengthen its life by up to five times. While the purpose of 

research like this is understanding the aging process, not extending it, it’s possible that 

work like this will lead to potentially altering humans to live even longer. 

‘If this trend continues and our life expectancy of the average person becomes 100, the 

longest person might make it to 150,’ Hekimi said, ‘Probably not you or me. But maybe 

our grandchildren and great-grandchildren, because it’s an ongoing process.’ 

So which do you think will happen first? Human immortality by gene modification or 

immortality by downloading our consciousnesses onto computers? Only time will tell.  
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Who Wants to Live Forever? Scientist Sees Aging 

Cured 

By | Reuters 
https://www.foxnews.com/health/who-wants-to-live-forever-scientist-sees-aging-
cured 
 

If Aubrey de Grey's predictions are right, the first person who will live to see their 150th 

birthday has already been born. And the first person to live for 1,000 years could be less 

than 20 years younger. 

A biomedical gerontologist and chief scientist of a foundation dedicated to longevity 

research, de Grey reckons that within his own lifetime doctors could have all the tools 

they need to "cure" aging, banishing diseases that come with it and extending life 

indefinitely. 

"I'd say we have a 50/50 chance of bringing aging under what I'd call a decisive level of 

medical control within the next 25 years or so," de Grey said in an interview before 

delivering a lecture at Britain's Royal Institution academy of science. 

"And what I mean by decisive is the same sort of medical control that we have over most 

infectious diseases today." 

De Grey sees a time when people will go to their doctors for regular "maintenance," 

which by then will include gene therapies, stem cell therapies, immune stimulation and a 

range of other advanced medical techniques to keep them in good shape. 

De Grey lives near Cambridge University where he won his doctorate in 2000 and is chief 

scientific officer of the non-profit California-based SENS (Strategies for Engineered 

Negligible Senescence) Foundation, which he co-founded in 2009. 

He describes aging as the lifelong accumulation of various types of molecular and cellular 

damage throughout the body. 
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"The idea is to engage in what you might call preventative geriatrics, where you go in to 

periodically repair that molecular and cellular damage before it gets to the level of 

abundance that is pathogenic," he explained. 

CHALLENGE 

Exactly how far and how fast life expectancy will increase in the future is a subject of 

some debate, but the trend is clear. An average of three months is being added to life 

expectancy every year at the moment and experts estimate there could be a million 

centenarians across the world by 2030. 

To date, the world's longest-living person on record lived to 122 and in Japan alone there 

were more than 44,000 centenarians in 2010. 

Some researchers say, however, that the trend toward longer lifespan may falter due to an 

epidemic of obesity now spilling over from rich nations into the developing world. 

De Grey's ideas may seem far-fetched, but $20,000 offered in 2005 by the Massachusetts 

Institute of Technology (MIT) Technology Review journal for any molecular biologist 

who showed that de Grey's SENS theory was "so wrong that it was unworthy of learned 

debate" was never won. 

The judges on that panel were prompted into action by an angry put-down of de Grey 

from a group of nine leading scientists who dismissed his work as "pseudo science." 

They concluded that this label was not fair, arguing instead that SENS "exists in a middle 

ground of yet-to-be-tested ideas that some people may find intriguing but which others 

are free to doubt." 

 

 

CELL THERAPY 

http://www.foxnews.com/topics/japan.htm#r_src=ramp


For some, the prospect of living for hundreds of years is not particularly attractive, either, 

as it conjures up an image of generations of sick, weak old people and societies 

increasingly less able to cope. 

But de Grey says that's not what he's working for. Keeping the killer diseases of old age at 

bay is the primary focus. 

"This is absolutely not a matter of keeping people alive in a bad state of health," he told 

Reuters. "This is about preventing people from getting sick as a result of old age. The 

particular therapies that we are working on will only deliver long life as a side effect of 

delivering better health." 

De Grey divides the damage caused by aging into seven main categories for which repair 

techniques need to be developed if his prediction for continual maintenance is to come 

true. 

He notes that while for some categories, the science is still in its earliest stages, there are 

others where it's already almost there. 

"Stem cell therapy is a big part of this. It's designed to reverse one type of damage, namely 

the loss of cells when cells die and are not automatically replaced, and it's already 

in clinical trials (in humans)," he said. 

Stem cell therapies are currently being trialed in people with spinal cord injuries, and de 

Grey and others say they may one day be used to find ways to repair disease-damaged 

brains and hearts. 

NO AGE LIMIT 

Cardiovascular diseases are the world's biggest age-related killers and de Grey says there 

is a long way to go on these though researchers have figured out the path to follow. 

Heart diseases that cause heart failure, heart attacks and strokes are brought about by the 

accumulation of certain types of what de Grey calls "molecular garbage" byproducts of the 

body's metabolic processes which our bodies are not able to break down or excrete. 

http://www.foxnews.com/topics/health/medicine/clinical-trials.htm#r_src=ramp


"The garbage accumulates inside the cell, and eventually it gets in the way of the cell's 

workings," he said. 

De Grey is working with colleagues in the United States to identify enzymes in other 

species that can break down the garbage and clean out the cells, and the aim then is to 

devise genetic therapies to give this capability to humans. 

"If we could do that in the case of certain modified forms of cholesterol which 

accumulate in cells of the artery wall, then we simply would not get cardiovascular 

disease," he said. 

De Grey is reluctant to make firm predictions about how long people will be able to live 

in future, but he does say that with each major advance in longevity, scientists will buy 

more time to make yet more scientific progress. 

In his view, this means that the first person who will live to 1,000 is likely to be born less 

than 20 years after the first person to reach 150. 

"I call it longevity escape velocity where we have a sufficiently comprehensive panel of 

therapies to enable us to push back the ill health of old age faster than time is passing. 

And that way, we buy ourselves enough time to develop more therapies further as time 

goes on," he said. 

"What we can actually predict in terms of how long people will live is absolutely nothing, 

because it will be determined by the risk of death from other causes like accidents," he 

said. 

"But there really shouldn't be any limit imposed by how long ago you were born. The 

whole point of maintenance is that it works indefinitely." 

 
 

This creepy AI will talk to loved ones 
when you die and preserve your digital 
footprint 

http://www.foxnews.com/topics/u.s.htm#r_src=ramp


https://www.wired.co.uk/article/eterni-life-after-death-ai 

"We don't try to replace humans or give false hopes to people grieving." Romanian design 

consultant Marius Ursache, cofounder of Eterni.me, needs to clear this up quickly. Because 

when you're building a fledgling artificial intelligence company that promises to bring back 

the dead -- or at least, their memories and character, as preserved in their digital footprint -- 

for virtual chats with loved ones, expect a lot of flack. "It is going to really suck -- 

think Cleverbot with weird out-of-place references to things from that person's life, 

masquerading as that person," wrote one Redditor on the thread "Become Virtually Immortal 

(In the creepiest way possible)", which immediately appeared after Eterni.me'snch was 

announced last week. Retorts ranged from the bemused -- "Now that is some scary f'd up s**t 

right there. WTF!?" -- to the amusing: "Imagine a world where drunk you has to reason with 

sober AI you before you're allowed to drunk dial every single person you ever dated or saw 

naked. So many awkward moments avoided." But the resounding consensus seems to be that 

everyone wants to know more. 

Almost everybody we've interacted with truly believes this will be a reality someday Marius 
Ursache, Eterni.me 

The site launched with the look of any other Silicon Valley internet startup, but a definitively 

new take on an old message.

 

While social media companies want you to share and create the story of you while you're 

alive, and lifelogging company Memoto promises to capture "meaningful [and shareable] 

moments", Eterni.me wants to wrap that all up for those you leave behind into a cohesive AI 

they can chat with. 

Three thousand people registered to the service within the first four days of the site going 

live, despite there being zero product to make use of (a beta version is slated for 2015). So 

with a year to ponder your own mortality, why the excitement for a technology that is, at this 

moment, merely a proof of concept? "We got very mixed reactions, from ecstatic 

congratulations to hate mail. And it's normal -- it's a very polarising topic. But one thing was 

constant: almost everybody we've interacted with truly believes this will be a reality 

someday. The only question is when it will be a reality and who will make it a reality," 

Ursache tells us. 

Popular culture and the somewhat innate human need to believe we are impervious, has well 

prepared us for the concept. Ray Kurzweil wants us to upload our brains to computers and 

develop synthetic neocortexes, and AI has featured prominently on film and TV for decades, 

including in this month's Valentine's Day release of a human-virtual assistant love story. In 

series two of British future-focused drama Black Mirror Hayley Atwell reconnects with her 

diseased lover using a system comparable to what Eterni.me is trying to achieve -- though 

Ursache calls it a "creepier" version, and tells us "we're trying to stay away from that idea", 

the concept that it's a way for grieving loved ones to stall moving on.  

Sigmund Freud called our relationship with the concept of immortality the "real secret of 

heroism" -- that we carry out heroic feats is only down to a perpetual and inherent belief that 

our consciousness is permanent. He writes in Reflections on War and Death: "We cannot, 

indeed, imagine our own death; whenever we try to do so we find that we survive ourselves 

as spectators. The school of psychoanalysis could thus assert that at bottom no one believes 

in his own death, which amounts to saying: in the unconscious every one of us is convinced 

of his immortality... 

https://www.wired.co.uk/article/eterni-life-after-death-ai
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https://www.bartleby.com/282/2.html


Our unconscious therefore does not believe in its own death; it acts as though it were 

immortal.

 

This is why Eterni.me is not just about loved ones signing up after the event, but individuals 

signing up to have their own character preserved, under their watchful eye while still alive.  

We're trying to make it clear that it's not replacing a person, but trying to preserve as much 
of the information one generates Marius Ursache, Eterni.me 

The company's motto is "it's like a Skype chat from the past," but it's still very much about 

crafting how the world sees you -- or remembers you, in this case -- just as you might pause 

and ponder on hitting Facebook's post button, wondering till the last if your spaghetti dinner 

photo/comment really gets the right message across. On its more troubling side, the site plays 

on the fear that you can no longer control your identity after you're gone; that you are in fact 

a mere mortal. "The moments and emotions in our lifetime define how we are seen by our 

family and friends. 

All these slowly fade away after we die -- until one day... we are all forgotten," it says in its 

opening lines -- scroll down and it provides the answer to all your problems: "Simply 

Become Immortal". Part of the reason we might identify as being immortal -- at least 

unconsciously, as Freud describes it -- is because we craft a life we believe will be 

memorable, or have children we believe our legacy will live on in. Eterni.me'sment shatters 

that illusion and could be seen as opportunistic on the founders' part. The site also goes on to 

promise a "virtual YOU" that can "offer information and advice to your family and friends 

after you pass away", a comfort to anyone worried about leaving behind a spouse or children. 

In contrast to this rather dramatic claim, Ursache says: "We're trying to make it clear that it's 

not replacing a person, but trying to preserve as much of the information one generates, and 

offering asynchronous access to it." 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Want to live forever? Ray 
Kurzweil thinks that may be 
possible very soon 
 
https://www.digitaltrends.com/health-fitness/ray-kurzweil-immortality/ 
 
When rock band Queen asked us “Who wants to live forever?” back in 1986, we interpreted 

it as standard lyrical rhetoric. But now, three decades and what feels like light years in 

technological, medical, and scientific advances later, the answer to that age-old question may 

have changed. And according to Ray Kurzweil, the famous American inventor who has been 

described as the “rightful heir to Thomas Edison,” we’re nearing immortality. 

 

As the man responsible for the first CCD flatbed scanner, the first omni-font optical 
character recognition, the first print-to-speech reading machine for the blind, the first 
text-to-speech synthesizer, the first music synthesizer, and much more, Kurzweil has 
a knack for spotting trends and anticipating the future. And if history is any indication 
(and his word stays true), we may be in for a long, long lifetime. 

In an episode of PBS’s News Hour last week, Kurzweil noted that death, which he 
describes as “a great robber of meaning, of relationships, of knowledge,” will soon be 
conquered. Indeed, the futurist notes, our species will soon be able to defeat disease 
and degeneration, and live “indefinitely.” 

Reflecting on the massive leaps and bounds technology has made in the last few 
years, Kurzweil says that immortality is no longer a pipe dream. While we’ve spent 
the last several millennia rationalizing death, Kurzweil says, we no longer have to 
resign ourselves to this supposedly inevitable fate. Referring to the “exponential 
growth of information technology,” the inventor also predicted the appearance of 
computers the size of blood cells in the not so distant future, which would be able to 
make their way through our bodies and connect to the cloud. All this, he says, is a 
“2030 scenario.” 

It’s all, in a strange way, part of the cycle of life, Kurzweil suggests. After all, as the 
human race has progressed, we’ve continuously extended our life expectancy — 
naturally, the next step is an essentially infinite number of years. In 10 or 15 years, 
he claims, we’ll be able to all but eliminate breakdowns in the body, or at the very 
least, depend less upon the physical self. Our thinking will reside partially in the 
cloud, allowing us to spread out our existence over various media. “If part of it gets 
wiped away, we’ll be able to re-create it,” he says. 

So live your best life now; soon enough, it may be one that lasts into eternity. 

 

https://www.digitaltrends.com/health-fitness/ray-kurzweil-immortality/
http://venturebeat.com/2016/03/27/inventor-ray-kurzweil-believes-well-be-able-to-extend-our-lives-indefinitely/
http://www.pbs.org/video/2365701024/


New deepfake algorithm allows 
you to text-edit the words of a 
speaker in a video 

https://newatlas.com/edit-talking-head-text-deepfake/60160/ 

Loz Blain 
June 17th, 2019 
 

New deepfake software lets you add, edit or delete words from the transcript of a video, and 

the changes are reflected seamlessly in the video. 
 

It is now possible to take a talking-head style video, and add, delete or edit the 

speaker's words as simply as you'd edit text in a word processor.  

 

A new deepfake algorithm can process the audio and video into a new file in 

which the speaker says more or less whatever you want them to. 

It's the work of a collaborative team from Stanford University, Max Planck 

Institute for Informatics, Princeton University and Adobe Research, who say 

that in a perfect world the technology would be used to cut down on expensive 

re-shoots when an actor gets something wrong, or a script needs to be changed. 

 

In order to learn the face movements of a speaker, the algorithm requires about 

40 minutes of training video, and a transcript of what's being said, so it's not 

something that can be thrown onto a short video snippet and run if you want 

good results. That 40 minutes of video gives the algorithm the chance to work 

out exactly what face shapes the subject is making for each phonetic syllable in 

the original script. 

 

From there, once you edit the script, the algorithm can then create a 3D model 

of the face making the new shapes required. And from there, a machine 

learning technique called Neural Rendering can paint the 3D model over with 

photo-realistic textures to make it look basically indistinguishable from the real 

thing.  
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Other software such as VoCo can be used if you wish to generate the speaker's 

audio as well as video, and it takes the same approach, by breaking down a heap 

of training audio into phonemes and then using that dataset to generate new 

words in a familiar voice. 

The team is aware of the potential its software has for unethical uses. The world 

has yet to be hit by its first great deepfake scandal – perhaps we'll see deepfakes 

becoming part of the battleground of the 2020 US elections – but it's easy to 

imagine them being incredibly effective tools of deception in front of an 

uneducated audience.  

It's even more worrisome to realize that their mere existence will allow 

dishonest public figures to deny or cast doubt on genuine videos that show 

them in a bad light. As soon as a couple of decent sized deepfake scandals have 

made it past the editors at CNN, and been exposed, we'll be entering an era 

where people cannot, or more to the point, will not, trust what they've seen in 

any video format.  

The research team behind this software makes some feeble attempts to deal 

with its potential misuse, proffering a solution in which anyone who uses the 

software can optionally watermark it as a fake and provide "a full ledger of 

edits." This is obviously no barrier to misuse. 

The team also suggests that other researchers develop "better forensics such as 

digital or non-digital fingerprinting techniques to determine whether a video 

has been manipulated for ulterior purposes." Indeed, there's some potential for 

blockchain-style permanent records to be used here, which would allow any 

piece of video to be compared back to its point of origin. But this isn't in place 

yet, and it's unclear how it could be implemented globally. 

On the non-fingerprinting side of things, many, if not most, deep learning 

applications are already working on the problem of how to spot fakes. Indeed, 

https://gfx.cs.princeton.edu/pubs/Jin_2017_VTI/Jin2017-VoCo-paper.pdf
https://newatlas.com/edit-talking-head-text-deepfake/60160/#p574417


with the Generative Adversarial Network approach, two networks compete 

against each other – one generating fake after fake, and another trying to pick 

the fakes from real inputs. Over millions of generations, the discerning network 

gets better at picking fakes, and the better it gets, the better the fake generating 

network has to become to fool it.  

So the better these systems get at automatically spotting fake videos, the better 

the fakes will become. Thus, the CNNs of this world will not be able to rely on 

a simple algorithm that lets them auto-s can incoming video looking for 

deepfakes. It's a complex and serious problem, and it's virtually guaranteed to 

have a major impact on news reporting over the coming decades, even if it's in 

an embryonic form right now. 
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This Deepfake of Mark Zuckerberg 
Tests Facebook’s Fake Video Policies 

A fake video of Mark Zuckerberg giving a sinister speech about the power of 
Facebook has been posted to Instagram. The company previously said it 
would not remove this type of video. 

https://www.vice.com/en_us/article/ywyxex/deepfake-of-mark-zuckerberg-facebook-fake-
video-policy 
 

 
Screenshot via Instagram 

Two artists and an advertising company created a deepfake of Facebook 
founder Mark Zuckerberg saying things he never said, and uploaded it to 
Instagram.  

The video, created by artists Bill Posters and Daniel Howe in partnership with 
advertising company Canny, shows Mark Zuckerberg sitting at a desk, 
seemingly giving a sinister speech about Facebook's power. The video is 
framed with broadcast chyrons that say "We're increasing transparency on 
ads," to make it look like it's part of a news segment. 

(On Tuesday evening, CBS requested that Facebook take down the video, as it displays "an 

unauthorized use of the CBSN trademark,” a spokesperson said.) 

"Imagine this for a second: One man, with total control of billions of people's stolen data, all 

their secrets, their lives, their futures," Zuckerberg's likeness says, in the video. "I owe it all 

to Spectre. Spectre showed me that whoever controls the data, controls the future." 

https://www.vice.com/en_us/article/ywyxex/deepfake-of-mark-zuckerberg-facebook-fake-video-policy
https://www.vice.com/en_us/article/ywyxex/deepfake-of-mark-zuckerberg-facebook-fake-video-policy


The original, real video is from a September 2017 address Zuckerberg gave about Russian 

election interference on Facebook. The caption of the Instagram post says it's created using 

CannyAI's video dialogue replacement (VDR) technology.  

This deepfake of Zuckerberg is one of several made by Canny in collaboration with Posters, 

including ones of Kim Kardashian and Donald Trump, as part of Spectre, an exhibition that 

took place as part of the Sheffield Doc Fest in the UK. 

 

 “We will treat this content the same way we treat all misinformation on Instagram," a 

spokesperson for Instagram told Motherboard. "If third-party fact-checkers mark it as false, 

we will filter it from Instagram’s recommendation surfaces like Explore and hashtag pages.” 

Following the viral spread of a manipulated Facebook video of House speaker Nancy 

Pelosi, Facebook has been forced to take a stance on whether fake or altered images are 

allowed to stay up on the site. Instead of deleting the video, the company chose to de-

prioritize it, so that it appeared less frequently in users' feeds, and placed the video alongside 

third party fact-checker information. 

At the time, Neil Potts, Facebook’s director of public policy, said that if someone posted a 

manipulated video of Zuckerberg like the one of Pelosi, it would stay up. Now that there's a 

deepfake of Zuckerberg implying he's in total control of billions of people's stolen data and 

ready to control the future, on Facebook-owned Instagram, that stance will be put to the test. 

Canny's founders, Omer Ben-Ami and Jonathan Heimann, told special effects blog 

FXGuide that their work comes after algorithms developed by University of 

Washington researchers, which turned audio clips of people speaking into realistic videos of 

people made to look like they're speaking those words. The UW researchers demonstrated 

this, at the time, using Barack Obama's face. They said they're also inspired by Stanford's 

Face2Face program, which enabled real-time facial reenactment.  

Ben-Ami told Motherboard that to create the fake videos, Canny used a proprietary AI 

algorithm, trained on 20 to 45 second scenes of the target face for between 12-24 hours. That 

doesn't seem like much, but we've already seen deepfakes made from as little as one image 

of a face. 

For the Zuckerberg deepfake, Canny engineers arbitrarily clipped a 21-second segment out of 

the original seven minute video, trained the algorithm on this clip as well as videos of the 

voice actor speaking, and then reconstructed the frames in Zuckerberg's video to match the 

facial movements of the voice actor. The result is fairly realistic—if you leave the video 

muted. The voice superimposed on the video is clearly not Zuckerberg, but someone 

attempting an impression. But this deepfake blinks, moves seamlessly, and gestures like 

Zuckerberg would. Ben-Ami said that Canny saw this as both an opportunity to educate the 

public on the uses of AI today, but also to imagine what's next. "The true potential we see for 

this tech lies in the ability of creating a photo realistic model of a human being," he said. "For 

us it is the next step in our digital evolution where eventually each one of us could have a 

digital copy, a Universal Everlasting human. This will change the way we share and tell 

stories, remember our loved ones and create content."  
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Andrew Yang unveils plans to 
campaign remotely using a 3D 
hologram 

Yang plans to send a hologram to campaign in key battleground 
states 

By Jon Porter@JonPorty  Apr 12, 2019, 11:15am EDT 

 

 

 

Democratic presidential candidate Andrew Yang has unveiled a 3D hologram 
that he intends to use to remotely campaign in key battlegrounds states. 
According to The Hill, Yang revealed the hologram during a segment on TMZ 
Live on Wednesday. He said that it would allow him to be in two or even three 
places at a time.  

Yang also hopes to use the technology to drive home his message about the 
power of disruptive technologies and the need to change with them. In an 
interview with the Carroll Times Herald, Yang said that the hologram is “tied 
into the message of the campaign around the fact that it is 2019, and soon it 
will be 2020, and things are changing, and we can’t just keep doing the same 
things over and over again and expect it to achieve the results we need.” Yang 
has made headlines for his proposal to introduce universal basic income if he 
becomes president. 

https://www.theverge.com/authors/jon-porter
https://www.twitter.com/JonPorty
https://thehill.com/homenews/campaign/438577-andrew-yang-unveils-3-d-hologram-to-be-used-for-virtual-campaigning
http://www.carrollspaper.com/Content/Local-News-Archive/Politics/Article/Beam-him-to-the-White-House/1/335/27139


 

Yang’s plan is to have the hologram be broadcast on the back of a truck. The 
hologram would deliver his pre-recorded stump speech before Yang would 
beam in to take questions live. Yang also says that using a hologram could 
allow him to appear alongside other virtual campaign participants. During 
the TMZ Live reveal, Yang appeared onstage alongside a hologram of the late 
Tupac Shakur. Similar technology allowed a hologram of Tupac to perform at 
Coachella in 2012.  

Yang is not the only Democratic presidential hopeful who is focused on the 
tech that’s driving changes in the US economy. His competitor, Sen. Elizabeth 
Warren (D-MA), has announced an ambitious plan to deal with the power of 
Silicon Valley’s biggest companies by breaking up Amazon, Facebook, and 
Google in order to generate competition.   
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1. LIFE 

Roy Orbison and Buddy Holly to 
perform in Grand Rapids as holograms 
with a live band 
https://www.mlive.com/life/2019/06/roy-orbison-and-buddy-holly-to-perform-in-grand-rapids-as-holograms-with-a-live-
band.html 

Updated Jun 18, 10:36 AM; Posted Jun 18, 10:33 AM 
 

 
 
By Edward Pevos | epevos@MLive.com  
You have a chance to see two rock and roll legends in concert in Grand Rapids... sort of.  

BASE Hologram is bringing “Roy Orbison & Buddy Holly: The Rock 'N' Roll Dream Tour” to DeVos Performance Hall on Sunday, October 
27, 2019. Tickets ($29.50 - $59.50) go on sale on Friday, June 21 at 10:00 a.m. 

BASE Hologram is the same company which recently featured Orbison’s holographic tour. Now it’s adding Holly. The two holograms 
will be accompanied by a live band and back-up singers. 

“When you look at the architects of the Rock and Roll era, the names that come to 
mind are Roy Orbison and Buddy Holly,” said Brian Becker, Chairman and CEO of 
BASE Hologram. “Both of these men weren’t just gifted musicians, but skillful 
innovators who helped influence others in game-changing ways.” 

Orbison passed away in 1988. He was inducted into the Rock and Roll Hall of 
Fame in 1987. Holly died tragically in 1959 at the age of 22. He was among the 
first musicians inducted into the Rock Hall in 1986. 

“These men weren’t just one thing, they were artists in every sense of the word,” 
said BASE Hologram CEO of Production Marty Tudor. “Like Roy, Buddy has a 
truly impressive songbook, and in many cases, audiences may not have realized 
he was the one behind so many hits. Part of the beauty of these productions is we 
get to share the legacy of these performers and remind people the full range of 
their talent.” 

“My father’s music meant the world to not just us Orbisons but to millions of fans 
worldwide. Being able to reopen his legendary songbook and again hear his voice 
bounce off great concert hall walls is both a transcendent and cathartic experience,” 
said Roy Orbison, Jr., President of Roy Orbison Music. “Dad jammed with Buddy in 
Lubbock, Texas and helped change music history by turning Buddy on to Norman 
Petty Studios; Buddy later returned the favor by recording two of Dad’s songs on his 
first Cricket’s album. How beyond cool and special that these two great friends, now 
get to tour the world together." 

https://www.mlive.com/life
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25 giant companies that are bigger than 
entire countries  

Alphabet,Google'sparentcompany,hadmoremoneythanPuertoRicoin2
017. GregSandoval/BusinessInsider  

The annual revenues of giant corporations such as Apple, Microsoft, 
and Walmart are colossal.  

The scale of their profits takes on a whole new meaning when 
compared with the GDPs of many of the world's countries.  

Walmart out-earned Belgium in 2017.  

The annual revenues of companies such as Apple, Microsoft, and Walmart 
are so huge that they take on whole new dimensions. So much so that so 
that their profits dwarf the economy of many countries across the globe - 
for example, in 2017 Walmart earned more than the whole of Belgium.  

We examined the earnings of giant conglomerates and compared them 
with the GDP of countries around the world, as reported by the IMF. Take a 
look and see what countries are being out-earned by a company.  

Spotify's revenues in 2017 exceeded Mauritania's GDP  

Though Mauritania has ample iron ore deposits that account for nearly 50% of its exports, 
cutbacks in its production have arisen from a decline in world demand. JimTrodel  

Mauritania's GDP in 2016 was $4,755 million. 
Spotify's total revenue in 2017 came to $4,794 million. 
Spotify would be 151st wealthy in the world if it were a country.  

Netflix had a greater revenue in 2017 than Malta's GDP Malta,a 

highly industrialised, service-based economy, is considered an advanced economy by the 
International Monetary Fund. TravelSupermarket  

Malta's GDP value in 2016 was $11,278 million. 
Netflix's revenues in 2017 were $11,693 million. 
Going off Netflix's total revenue, it would be the 126th country in the world 
GDP.  

 

 



Apple's revenues in 2017 were higher than Portugal's 
GDP Leading sectors in Portugal include financial services, 

telecommunications, and its tourism industry. RafaelMarchante/Reuters  

Portugal's GDP in 2016 was $205,269 million. 
Apple's revenue in 2017 was $229,234 million. 
Apple would be 47th in the world by GDP if it were a country.  

Volkswagen's revenues are greater than the GDP of 
Chile 
Chile is considered by many to be the most stable nation in South America, ahead 
of other nations such as Argentina, Brazil, and Colombia.  

f11photo/Shutterstock  

Chile's GDP in 2016 was $250,008 million. 
Volkswagen's revenue in 2017 was $276,264 million. 
Volkswagen would be the 43rd country in the world if its revenue 
represented its GDP.  

 

Amazon's revenue exceeded Kuwait's GDP 
Kuwaitisasmall,petroleum-basedeconomy. meSohrab/Flickr  

Kuwait's GDP in 2016 was $110,873 million. 
Amazon revenues in 2017 came to $117,900 million. 
Amazon would have the 58th highest GDP in the world if it 
were a country.  

 

(article continues to list all 25 companies). 
 
 
 
 
 
 
 
 
 
 
 



 

Companies that have more 
money than entire countries 
Published time: 28 Jul, 2018 10:32  
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Jeff Bezos, founder and chief executive officer of Amazon © Abhishek N. Chinnappa  © Reuters 
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The annual revenues of some corporations are so colossal that they dwarf the 

economies of many countries across the globe. However, the world’s most profitable 

and successful businesses do not always have stellar reputations. 

WALMART 

US retailer Walmart, with revenue of $486 billion in 2017, out-earned the sixth-largest 

economy in the euro zone – Belgium (with GDP of $468 billion). If it were a country, 

Walmart would be ranked 24th in the world by GDP. 

 

Grand Place in Brussels, Belgium © Paola Cravino © Getty Images  

VOLKSWAGEN 

Revenues of German automaker Volkswagen are greater than Chile’s GDP. The 

company, which has been hit by the ‘Dieselgate’ scandal, earned $276 billion last year. 

Chile’s GDP in 2016 was $250 billion, and it is considered by many to be the most stable 

nation in South America, ahead of other nations such as Argentina, Brazil, and 

https://www.rt.com/business/434516-companies-countries-gdp-revenue/
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Colombia. Volkswagen would be number 43 in the world if its revenue represented its 

GDP. 

 

Santiago, Chile © Jose Luis Stephens © Getty Images  

APPLE 

US technology giant Apple would be 47th in the world by GDP if it were a country. The 

company, which has been accused of mistreating and underpaying their employees, 

hiding money offshore, and not paying taxes, earned $229 billion last year. In 

comparison, Portugal’s GDP in 2016 was $205 billion. 

 

Lisbon bay, Portugal © Loic Lagarde © Getty Images  

AMAZON 

Online retailer Amazon, which is close to surpassing Apple as the world’s most valuable 

company, earned almost $118 billion in 2017. Its revenue exceeded the GDP of Kuwait 

($111 billion). Amazon CEO Jeff Bezos has recently become the richest man in modern 

history, with his wealth topping $150 billion this month. 

 

Kuwait City skyline © Emad Aljumah © Getty Images  

ALPHABET 

Google’s parent company, Alphabet, earned more last year than Puerto Rico, which has 

a GDP of $105 billion. Alphabet revenues in 2017 totaled $111 billion. Going off its 

revenues, the company would be 59th in the world by GDP if it were a country. 

Experts say globalization is largely responsible for companies being able to grow to such 

sizes. However, bigger does not always mean better. Many multinational corporations, 

including those from the list above, have generated negative headlines and are among 

the most hated. 

 

San Juan, Puerto Rico © John and Tina Reid © Getty Images  

Statistics show that salaries of CEOs have ballooned over the past 50 years, extending 

the gaps between them and their employees. Today, these ‘fat cats’ can earn the annual 

salary of a typical worker by lunchtime. Walmart CEO Doug McMillon’s total 

compensation rose two percent in 2017 to $22.8 million. Meanwhile, the company’s 

average employee earned $19,177 in the same period. 

 

 
 
 
 
 



Everything we know about 
Haven, the Amazon joint 
venture to revamp health 
care 
PUBLISHED WED, MAR 13 2019  5:49 PM EDTUPDATED THU, MAR 14 2019  9:26 AM 

EDT 

KEY POINTS 
• Amazon, Berkshire Hathaway and J.P. Morgan have a non-profit called “Haven,” which 

is aimed at improving health care for their 1.2 million combined employees.  

• Here’s what we know about it so far.  

• The company just made its latest hire: Sandhya Rao as a VP of clinical strategy. 
 

What happened when Warren Buffett, Jamie Dimon and Jeff Bezos, technology’s biggest 

power player, got together to try to disrupt health care? 

The market went absolutely bonkers. 

In January of 2018, three corporate giants -- Amazon, Berkshire Hathaway and J.P. Morgan -

- announced that they wanted to do something about the problem of rising health care costs 

for their employees and a lack of improvement in care. In response to that news, health care 

stocks shed billions in value. CVS Health, Walmart, Cardinal Health and Express Scripts 

were among those affected. 

It’s been more than a year since the consortium formed, and it just finally got 
a name: “Haven.” 

The group has a CEO and a team of about a dozen people. But what will it 
actually do to fix health care’s myriad problems? 

Here’s everything we know, everything we don’t, and what we expect to 
happen: 

Analyzing the hires 

Haven is building quite a team. 

Most recently, Haven hired Sandhya Rao, the senior medical director for 
health care system Partners Population Health, to run clinical strategy, 
according to an email viewed by CNBC announcing her departure. A Haven 

https://www.nytimes.com/2018/01/30/technology/amazon-berkshire-hathaway-jpmorgan-health-care.html
https://www.cnbc.com/quotes/?symbol=AMZN
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https://www.cnbc.com/2019/03/06/amazon-jp-morgan-berkshire-hathaway-health-care-venture-named-haven.html
https://www.cnbc.com/2019/03/06/amazon-jp-morgan-berkshire-hathaway-health-care-venture-named-haven.html
https://populationhealth.partners.org/


spokesperson confirmed the hire to CNBC, and said that Rao’s official title is 
vice president of clinical strategy. 

She will join: 

• CEO Atul Gawande, a surgeon and writer on health care 

• Chief Operating Officer Jack Stoddard, a seasoned health-tech executive 

• Chief Technology Officer Serkan, formerly CTO of ZocDoc, a doctor-
booking app. 

• Dana Gelb Safran from Blue Cross Blue Shield in Massachusetts, who will 
run run analytics projects. 

• David Smith, an executive they hired from UnitedHealth’s Optum 
unit, which prompted a lawsuit from Optum over an alleged breach of 
contract. 

So what do all these hires point to? 

After analyzing the team, Trevor Price, founder and CEO of Oxeon Partners, a 
top health-tech recruiting firm, suggested that Haven will likely build a “risk-
based clinically integrated network.” 

That is, he believes the team would first build a curated network of doctors by 
analyzing data on performance, cost and other factors. Then it would build 
trust with employees and direct them to the appropriate type of care for their 
condition -- for instance, an urgent care clinic, medical specialist or 
telemedicine appointment. It’s about “steerage,” said Price, which could save 
these employers on their health costs by preventing workers from seeing 
doctors that over-charge and under-perform. 

Price says Stoddard is particularly interesting because he worked at a digital 
health company called Accolade that specializes in building these 
relationships with employees and then directing them to the most affordable 
care. 

That suggests Haven might also contract directly with hospitals and clinics 
and agree to pay them based on the quality of care they provide, rather than 
the quantity of patients they see or tests they order. 

All in all, said Price, it’s an impressive group that spans entrepreneurship, 
technology and clinical medicine , although it is biased towards people who’ve 
worked at large corporations. It suggests Haven has big plans, as these folks 
would be unlikely to leave their day jobs for an initiative that lacks ambition. 

A threat to incumbents? 

https://www.cnbc.com/2019/01/23/unitedhealth-sues-ex-executive-for-taking-trade-secrets-to-amazon-health-venture.html
https://www.cnbc.com/2019/01/23/unitedhealth-sues-ex-executive-for-taking-trade-secrets-to-amazon-health-venture.html


The group had no official name, so was often referred to by the initials of its 
partners: ABC or ABJ. Now, the group is called Haven. 

So what’s in a name? 

The definition of Haven is a place of safety and refuge. It’s a port in a storm, a 
shelter for ships and boats, a retreat. If health care is a scary place for 
consumers -- particularly the 1.2 million combined workers of Amazon, 
Berkshire Hathaway and J.P. Morgan -- Gawande’s Haven is sending a strong 
signal that it wants to help. 

Gawande also made that loud and clear in his statement and responses to a 
FAQ on the company’s new web site. He described being an “ally” and a 
“partner” to doctors, insurance companies, and patients. He also described 
meeting with employees in recent months to hear from them about their 
health care experiences. 

So Haven is a friend, not a foe, if you work for Amazon, Berkshire Hathaway or 
J.P. Morgan. 

But will it be a threat to incumbents, like pharmacy benefits managers and 
insurers? That’s the big question at the center of a recent legal dispute over 
Haven’s hiring of Smith, the former Optum executive. Optum sued Smith, 
claiming that in the 18 months prior to his resignation, he played a role in 
defining the company’s strategy and had high-level access to confidential 
information. Optum also claimed that Smith printed off documents including a 
high-level analysis of the industry, while interviewing with ABC. 

In response, Haven said it would not compete with Optum, a highly profitable 
unit of UnitedHealth that provides health care, data services and pharmacy 
benefits, and stressed that it would not offer products or services to the 
general market. 

Doing a lot by doing nothing 

Even if Haven doesn’t do very much, that might still light a fire under the 
health care industry. 

The fact that three companies have come together to say that they’ve had 
enough with the status quo is a big deal, argues Matthew Holt, a managing 
director who specializes in health at private equity firm New Mountain 
Capital. 

“These execs have influence in the market by standing up and talking about 
inefficiency and cost,” he explained. 

https://www.havenhealthcare.com/vision
https://www.cnbc.com/2019/01/23/unitedhealth-sues-ex-executive-for-taking-trade-secrets-to-amazon-health-venture.html


Behind the scenes, it’s clear that Bezos, Dimon and Buffett are rallying the 
industry to do something to improve the $3.5 trillion health care industry. At 
J.P. Morgan’s annual health care conference this January, Dimon hosted a 
private dinner for top executives from pharmaceutical companies 
and advocated for lower drug prices. He told the room, “we are not happy 
with health-care costs and want to help.” 

That kind of talk sounds the alarm to others who feel similarly, suggests Holt. 

“There are folks out there cheering them on, which in and of itself can drive 
influence,” he said. 
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Google, Amazon, and Facebook all spent 
record amounts last year lobbying the US 
government 

They spent a combined $48 million — up 13 percent from 2017. 

By Rani Molla@ranimolla  Jan 23, 2019, 11:52am EST 

 

Google, Amazon, and Facebook spent record amounts to influence the US 
government in 2018. They poured a combined $48 million into lobbying 
last year — up 13 percent from 2017, according to new government 
disclosures.  

Lobbying growth among the tech giants — especially companies that 
leverage user data for advertising revenue — comes as they are falling 
under increased government scrutiny. Facebook in particular faces a record 
Federal Trade Commission fine over apparent violations of data privacy 
practices in the Cambridge Analytica scandal that was revealed last year.  

These companies run the risk of antitrust regulation as well as laws that 
could inhibit their ability to collect data — and, by extension, 
revenue. Google’s, Amazon’s, and Facebook’slobbying efforts largely go 
toward market and data regulation issues, according to data from the 
Center for Responsive Politics. 

The greatest growth in lobbying came from Google, which increased its 
lobbying spend nearly 18 percent to $21.2 million. Facebook’s spend grew 
nearly 10 percent to $12.6 million. Apple, which has increasingly criticized 
its ad-funded competitors for their data practicesand touted its hardware 
security bona fides, was the only one of these companies to decrease 
lobbying spending last year: 

Google, Amazon, and Facebook spend a majority of their lobbying on in-
house lobby teams. Of course, spending millions of dollars on lobbying is 
basically a rounding error for these tech companies, whose profits are in the 
billions. 
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Sweden has invented a word to encourage people not 

to fly. And it’s working 
June 6, 2019 by World Economic Forum Leave a Comment 

 

Author: Emma Charlton, Senior Writer, Formative Content 

 

Sweden’s departure lounges are looking less crowded as more Swedes are deciding to take the 

train rather than fly. Passenger numbers at Swedish airports have dropped 8% so far this year. 

The fall-off coincides with the rise of Sweden’s latest buzzword: “flygskam”, or flight shame. 
 

As the full extent of climate change becomes ever more apparent, fewer Swedes are willing to 

travel in a way they see as harmful to the environment. The impact has been particularly felt on 

domestic flights, with passenger numbers down by 15% in April alone, compared with last 

year. In a recent survey, a quarter of Swedes said they had decided not to fly to save the planet. 
 
All change for Swedish sunseekers 

Swedes used to be among Europe’s most frequent fliers, travelling long-haul to escape the long 

Scandanavian winters. Swedish travel firm Ving pioneered tourism in African countrieslike 

Gambia in the 1970s. 

But nowadays they prefer to take the train, even for long journeys. Greta Thunberg, the teenage 

Swedish climate activist, took a 65-hour return train journey to make her powerful speech at the 

World Economic Forum Annual Meeting earlier this year. 

“I don’t want your hope. I want you to panic,” she told the meeting. “I want you to feel the fear I 

do. Every day. And I want you to act. I want you to behave like our house is on fire. Because it 

is.” Environmental website ecopassenger.org calculates that Greta’s train journey to Davos, 

Switzerland, emitted just 44 kilograms of CO2, compared to an expected 262 kilograms had 

gone by plane. On the domestic front, Swedish Railways has said a flight from Stockholm to 

Gothenburg creates as much CO2 as 40,000 train journeys on the same route. 
 

Railing against emissions 

Swedes took two million extra rail journeys last year. And, as you would expect, they have 

a special word for that, too. “Tagskryt” means train bragging, and it’s widely used on social media 

by those who want to encourage others to do the same. 

There is even a Facebook group where Swedes who prefer to make international trips by train 

chronicle their journeys. The trend is popular with families who say children love to see new 

countries en route to a beach holiday in Italy or Spain. 

Now the Swedish government says it wants to reintroduce overnight sleeper trains to cities 

across Europe, invoking environmental benefits and the glamour of the golden era of railways. It 

is investing $5 million in the project this year alone. 

But the airline industry is fighting back with a promise that a new generation of planes will halve 

emissions by 2050. It says the annual 860 million tonnes of CO2 the industry currently generates 

is only 2% of world emissions. 
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Veganism is on the rise, but we 
shouldn’t think it is an easy solution to 
the world’s food problems 

Plant-based diets don't necessarily provide all of the nutrients people 
need and can be harmful to farming communities 

• Martin Cohen, 

• Frederic Leroy 
• Monday 18 February 2019 11:30  
• https://www.independent.co.uk/voices/vegan-diet-negatives-health-environment-

food-research-study-a8738951.html 
 
 

After decades in which the number of people choosing to cut out meat from 

their diet has steadily increased, 2019 is set to be the year the world changes the way 

that it eats. Or at least, that’s the ambitious aim of a major campaign under the umbrella 

of an organisation simply called EAT. The core message is to discourage meat and dairy, 

seen as part of an “over-consumption of protein” – and specifically to target 

consumption of beef. 

The push comes at a time when consumer behaviour already seems to be shifting. In the 

three years following 2014, according to research firm GlobalData, there was a six-fold 

increase in people identifying as vegans in the US, a huge rise – albeit from a very low 

base. It’s a similar story in the UK, where the number of vegans has increased by 350 

per cent, compared to a decade ago, at least according to research commissioned by the 

Vegan Society. 

And across Asia, many governments are promoting plant-based diets. New government 

dietary guidelines in China, for example, call on the nation’s 1.3 billion people to reduce 

their meat consumption by 50 per cent. Flexitarianism, a mostly plant-based diet with 

the occasional inclusion of meat, is also on the rise. 

‘Conquering the world’ 

Big food companies have noticed the shift and have jumped onto the vegan wagon, the most 

prominent ones tightly associated with EAT through its FReSH program. Unilever, for 

instance, is a very vocal partner. Recently, the multinational announced it was acquiring a 

meat-substitute company called “The Vegetarian Butcher”. It described the acquisition as 

part of a strategy to expand “into plant-based foods that are healthier and have a lower 
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environmental impact”. Currently, Unilever sells just under 700 products under the “V-label” 

in Europe. 

 
• “The Vegetarian Butcher” was conceived in 2007 by farmer Jaap Kortweg, chef Paul Brom 

and marketer Niko Koffeman, a Dutch Seventh-Day Adventist who is vegetarian for religious 
and ideological reasons. Koffeman is also at the origin of the Partij voor de Dieren, a 
political party advocating for animal rights in The Netherlands. Like EAT, the Vegetarian 
Butcher seeks to “conquer the world”. Its mission is “to make plant-based ‘meat’ the 
standard” – and the alliance with Unilever paves the way. 

This statement is typical of what social scientists call “bootlegger and Baptist” coalitions, in 

which groups with very different ideas – and values – seek to rally under a common banner. 

And this is what worries us. The campaign to “conquer the world” can be rather simplistic 

and one-sided, and we think this has some dangerous implications. 

A skewed view? 

EAT, for example, describes itself as a science-based global platform for food system 

transformation. It has partnered with Oxford and Harvard universities, as well as with the 

medical journal The Lancet. But we have concerns that some of the science behind the 

campaign and the policy is partial and misleading. 

It is long on things that we all know are bad, such as some excesses of factory farming and 

rainforest clearing to raise beef cattle. But it is mostly silent on such things as the nutritional 

assets of animal products, especially for children in rural African settings, and 

the sustainability benefits of livestock in areas as diverse as sub-Saharan Africa to traditional 

European upland valleys. And, if vegetarian diets show that traditional markers for heart 

disease, such as “total cholesterol”, are usually improved, this is not the case for the more 

predictive (and thus valuable) markers such as the triglyceride/HDL (or “good” cholesterol) 

ratio, which even tend to deteriorate. 

More importantly, most nutritional “evidence” originates from epidemiology, which is not 

able to show causation but only statistical correlations. Not only are the associations weak, 

the research is generally confounded by lifestyle and other dietary factors. Not to mention 

that part of the epidemiological data, such as the PURE study, show that the consumption of 

meat and dairy can be associated with less – rather than more – chronic disease. 

Not so simple 

In any case, even if plant-based diets can in theory provide the nutrients people need, as long 

as they are supplemented with critical micronutrients (such as vitamin B12 and certain long-

chain fatty acids), that is not to say that in practice shifting people towards them will not 

result in a great many people following poorly balanced diets and suffering ill health in 
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consequence. And when a vegan diet fails, for instance due to poor supplementation, it may 

result in serious physical and cognitive impairment and failure to thrive. 

 

The approach seems particularly risky during pregnancy and for the very young, as also 

documented by a long list of clinical case reports in medical literature. Animal products are 

exceptionally nutrient-dense dietary sources – removing them from the diet compromises 

metabolic robustness. Without sufficient insight in the complexities of nutrition and human 

metabolism, it is easy to overlook important issues as the proportion of nutrients that can be 

absorbed from the diet, nutrient interactions and protein quality. 

The same debate needs to be had when it comes to consideration of the environmental 

question. Too fast or radical a shift towards “plant-based” diets risks losing realistic and 

achievable goals, such as increasing the benefits of natural grazing and embracing farming 

techniques that reduce the wasteful feeding of crops to animals, lower climate impact and 

enhance biodoversity. 

A shift towards a radically plant-based planetary diet loses the many benefits of livestock – 

including its deployment on land that is not suitable for crop production, its contribution to 

livelihoods, and the many other benefits that animals provide. It mistakenly assumes that land 

use can be swiftly altered and ignores the potential of farming techniques that may even have 

mitigating effects. 

Sustainable, ecological and harmonious animal production really should be part of the 

solution of the “world food problem”, considered from both the nutritional and environmental 

scenarios. The earth is an extraordinarily complex ecosystem – any one-size-fits-all solution 

risks wreaking havoc with it. 
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Plastic Pollution is a Real Problem—and It 
Won’t Be Solved by Straw Bans 
written by Andrew Glover 
 

https://quillette.com/2019/02/05/plastic-pollution-is-a-real-problem-and-it-wont-be-solved-

by-straw-bans/ 

 
The presence of plastic in our oceans has been a growing problem for decades. But 
only in recent years has it found its way into the public consciousness. In one well-
publicized case last year, scientists in Spain discovered the washed-up body of a 
sperm whale that contained 29 kilos of plastic—a grim intestinal haul that included 
dozens of plastic bags and a fuel container. On Midway Atoll, a dead albatross chick 
was found with a stomach full of brightly covered plastic junk, which the bird’s 
parents had collected and fed to her, imagining it to be food. In a recent study of 102 
sea turtles, spanning seven species, every sampled specimen was found to have 
swallowed plastic material of some kind. 
 
Plastics represent only one component of pollution, of course. But the durability of 
discarded plastic products presents a special challenge. This quality, which makes 
plastics so useful to consumers, has turned them into a unique menace to the entire 
natural environment. As the examples above illustrate, plastic often is mistaken for 
food by fish, birds and other animals (but of course yields no nutritional value). And 
marine life can choke on plastic, or become fatally entangled in it. 

Usage of plastic in the West has risen dramatically since its first widespread 
application to disposable consumer goods in the mid-20th century. Being cheap, 
lightweight, non-porous and durable, plastic also has become ubiquitous as a 
packaging material. It has become instrumental to the massive expansion of global 
trade—the “skin of commerce,” as one Australian academic aptly put it. 
Plastics tend to accumulate in ocean areas known as gyres, where surface currents 
converge and there is relatively little wind. The largest of these is known as the Great 
Pacific Garbage Patch (GPGP), an accumulation of (mostly) plastic waste and debris 
currently covering 1.6-million square kilometres, twice the size of Texas. While there 
has been much focus on banning plastic consumer products such as bags and straws, 
almost half of the GPGP may be comprised of discarded fishing nets; and a further 
10%-20% is believed to consist of material that was washed away in the 2011 
Tsunami that struck Japan. Analysis of such debris shows that larger plastic objects 
such as bags and bottles do break up into smaller pieces over time, but this only 
makes clean-up efforts more difficult. 
 
The primary sources of ocean plastic waste are located in the developing world. Of all 
the worlds rivers, for instance, the flow from just 10 (eight in Asia, two in Africa) 
account for 93% of incoming river-transported ocean plastics. Of the 8-million metric 
tons of plastic annually deposited in oceans, more than 2-million tons is believed to 
come from river sources—about 1.5-million tons of which come from just one river, 
the Yangtze, in China. (These figures include both “large plastics,” such as bottles 
and shards thereof, as well as microscopic fibres and beads that may be invisible to 
the naked eye.) 
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Polystyrene foam beads on an Irish beach 
The West’s developed economies generally capture a high proportion of their large-
form waste plastic before it enters open water. However, the waste-production 
profile of oceanic micro-plastics is another story. The majority of micro-plastics 
emerge as a waste product from the laundering of synthetic clothing and the wear-
down of synthetic rubber automobile tyres. Since consumers in the West also tend to 
wash clothes and drive more than their counterparts in the developing world, they 
contribute a larger share of this type of plastic. And most of it isn’t captured by waste-
management systems, because the particles are too small to be filtered out, or 
because it enters waterways directly from road runoff. 
 
But there is some good news. Last October (just hours before his infamous meeting 
with Kanye West, as it happens) Donald Trump signed the “Save Our Seas (SOS) Act,” 
which had attracted bipartisan support and passed the U.S. Senate unanimously. The 
SOS Act provides funds for ocean clean-ups in U.S. waters, supports research to 
improve waste reduction, and promotes the use of trade agreements to spur other 
nations to improve their own waste-management protocols. This latter stipulation is 
crucial, because it would require developing countries and their trading partners to 
stop treating the ocean as a negative externality—i.e. a commons that can be polluted 
and degraded at no cost. 
 
This will likely serve to drive up the cost of the many cheap consumer goods and 
packaging materials produced with plastic. But if Western companies—and, by 
extension, Western consumers—continue to benefit from the low production costs 
associated with these products (including the low labour costs and relatively lax 
environmental regulation), then they have a responsibility to ensure that the ensuing 
waste is managed appropriately. Free-market capitalism has proven effective at 
supplying goods at the cheapest possible cost to consumers. But it doesn’t serve 
humanity if the producers aren’t required to impute the associated social costs—
including the mass contamination of our oceans—into their profit calculations. 

Assuming our primary concern is to reduce the total amount of plastic material 
entering oceans worldwide, we need to consider how best to allocate our resources 
on a global scale. Capturing 100% of plastic waste is impossible. And as with other 
problems of this type, the effort will yield diminishing marginal returns. Huge 
benefits can be had simply by targeting the biggest sources of contamination. As 
noted above, for instance, the plastic waste emitted into the ocean by just a single 
river—the Yangtze in China—eclipses all the world’s other studied rivers put 
together. (It should be noted, however, that some of this waste originated in the West, since, until 
recently, China was the world’s largest importer of plastic waste for recycling.) 

This is not to deny the importance of maintaining social norms against littering and 
the excessive plastic use in the West. Every stray plastic bag or bottle that we remove 
from a waterway, beach or park is one fewer threat to marine life and ecosystems. 
Reducing our demand for plastic objects and packaging, and reusing them where 
possible, helps reduce the amount of plastic that our waste management systems 
need to process. 

But such public-awareness campaigns can take on a life of their own, and blind us to 
the real source of the global problem. Single-use plastic-bag bans, drinking-straw 
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bans and elaborate container-deposit schemes are all examples of policies that mix 
high visibility with scant global impact. Policymakers and legislators in the 
developed world may favour these measures, since they give the appearance that 
governments are acting on the issue of plastic waste, but they are unlikely to move 
the needle much on the total amount contained in our oceans, which mainly consists 
of micro-plastics, waste from (unregulated or thinly regulated) developing-world 
sources and discarded fishing nets. Most Western jurisdictions already do a relatively 
decent job of ensuring that large waste of any kind (including plastics) is either 
buried or safely processed. 

Tackling the issue of plastic pollution will be a major challenge of our time. It is a 
challenge that will have to be met primarily at the level of government policy-making 
and enforcement—not personal-consumer choices made at your local coffee shop or 
fast-food restaurant. 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

5 Women on Deciding Not to Have 
Children Because of Climate Change 

 

BY MADISON FELLER 
OCT 19, 2018 

 

https://www.elle.com/life-love/sex-relationships/a23837085/women-not-having-children-
climate-change/ 

 

Climate change is real, and it will start damaging the planet in irreversible 
ways very, very soon. An October 2018 report from the United Nations' 
Intergovernmental Panel on Climate Change showed that we have 12 years to 
keep the globe's average temperature at 1.5°C above pre-industrial levels; even 
half a degree higher would greatly increase the risks for drought, poverty, and 
extreme weather.  

Basically, stopping warming at 1.5C would involve an immediate, coordinated 
crash program of re-industrialization, involving every major country in the 
world. It would be like the US mobilizing for WWII, only across the globe, 
sustained for the rest of the century. 

— David Roberts (@drvox) October 8, 2018 

If you've heard about the report, chances are it caused you to do one of two 
things: 1. Internally freak out about our impending doom and become so 
overwhelmed that you decided to not think about it and leave the 
unprecedented changes up to those in laboratories and the White House. 2. 
Internally freak out about our impending doom and then wonder what you can 
do to help. 

For many women, that goes beyond recycling, switching to an electric car, or 
avoiding fast fashion. It also extends to the choices we make about family. 
According to a 2017 study, the number one thing people in industrialized 
countries can do to limit climate change is have fewer children; not having a 
baby could save as much carbon per year as 73 people going vegetarian. 
However, Kimberly Nicholas, who co-authored the report, told ELLE that the 
report wasn't meant to make people feel guilty for having children. "If I had a 
burning hole in my heart to have a child and I knew that it would also be the 
biggest contribution to climate change that I would make, I think that I would 
do it anyway," she said. Nicholas also said she believes lowering your own 
energy consumption is more important than deciding not to have children: 
"It’s not so much about whether you choose to have a child. It’s about what 
kind of lifestyle you choose to raise that child in." 
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But still, other women are choosing not to have biological children for the sake 
of the planet. Below, five women sound off on their reasoning.

 

Maria, 32 

"If my hypothetical children were to ask me one day, 'Why did you bring me 
onto the planet knowing what a dire situation it was in?' there’s no reasonable 
answer I could give to justify my actions. There’s not much I can do as an 
individual to stop climate change, but I can do my part to not leave 
a future generation to suffer through global catastrophe. 

I've never really wanted kids, but the recent announcement from scientists 
that we (humanity) have 12 years to stem the tide of catastrophic climate 
change validates and solidifies my decision.  

It sounds defeatist, but when we have a White House administrations that's 
unwilling to admit climate change is a problem, and the U.S., along with 
China, India, and Russia, producing astronomical amounts of greenhouse 
emissions, individual effort is a drop in the bucket without policy change." 

 
Sarah, 29 

"Up until I was in my mid-twenties I had always viewed having kids not so 
much as something I really wanted, but something that was inevitable. It 
seemed like a natural path everyone around me took, and I assumed that at 
some point it would appeal to me. I’ve been with my partner for six years, and 
my biological clock never kicked in. Ultimately, we both agree that the 
environmental stakes are too high for something we feel ambivalent about at 
best. 

ULTIMATELY, WE BOTH AGREE THAT THE ENVIRONMENTAL STAKES 
ARE TOO HIGH FOR SOMETHING WE FEEL AMBIVALENT ABOUT AT 
BEST. 

Besides being vegetarian, I also try to make energy conscious choices when I 
can, like riding my bike to work instead of driving. My job at the Center for 
Biological Diversity is to help people make the connection between 
unsustainable population growth and its effects on endangered species and 
their habitat. As our population grows, we’re increasingly beating out wildlife 
for resources and space and none of the eco-conscious choices we make will 
matter if our population keeps growing at the current rate. 

Population needs to become a bigger part of the environmental conversation, 
and we use our Endangered Species Condoms as a way to start that 
conversation and educate people about how safe sex can save the planet. 

Many people don’t know that having one less child saves nearly 60 
tons of carbon dioxide emissions per year. This is more than the 
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emission savings from more commonly advertised 'green' actions like 
recycling, eating a plant-based diet, and living car-free combined. Educating 
people about this could help them rethink their family planning choices and 
what kind of world they want to leave their kids if they decide to have them." 

 
Asya Shein, 39, CEO of Fusicology 

"I grew up in Toronto, and Canada was always quite progressive in discussing 
pollution [and] environmental issues like animal extinction. 

When I was younger I thought I might want kids, but now that it seems like 
climate change is coming stronger and faster than previously assumed. I just 
don’t feel like it’s right to bring people who could have a much 
more difficult life onto this already very stressed-out planet."  
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Waitrose launches packaging-free trial 
Oxford store offers refillable options for items such as alcohol, rice and 
cleaning materials 

Rebecca Smithers Consumer affairs correspondent 

Tue 4 Jun 2019 00.01 BST Last modified on Thu 6 Jun 2019 11.54 BST 

 
 The refill station at the Waitrose supermarket in Oxford. Photograph: Waitrose 

Waitrose has unveiled its vision of environmentally conscious shopping, 
offering customers the chance to buy food and drink that is completely free of 
packaging as part of a ground-breaking trial for a large retailer. 

In a new drive to try to eliminate unnecessary plastic and packaging, shoppers 
will be able to fill their own containers with a range of products from a series 
of dispensers using a dedicated refill station, one of the first to be installed by 
a major UK supermarket. 

In a trial starting this week at a Waitrose supermarket in Oxford, customers 
are being given refillable options for products including wine and beer, rice 
and cleaning materials, with prices typically 15% cheaper than the packaged 
alternatives. 

A standalone pick and mix range of frozen fruit and a borrow-a-box scheme to 
help carry shopping home are other new retail formats being tested 
by Waitrose at the Botley Road shop. 

Waitrose has transformed the store by removing hundreds of products from 
their packaging, although shoppers will still be able to buy the packaged 
versions if they wish. 

Plastic waste has become a major environmental issue, with television 
programmes such as Blue Planet exposing its detrimental effects on the 
oceans, and media coverage highlighting the dangers of a global plastic binge. 
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Waitrose is among the UK’s supermarkets which have signed up to the UK 
Plastics Pact – an industry-wide initiative to transform packaging and reduce 
avoidable plastic waste. However, retailers have been criticised for not doing 
more to tackle the issue at an earlier stage. 

“This test has potential to shape how people might shop with us in the future 
so it will be fascinating to see which concepts our customers have an appetite 
for,” said Waitrose’s Tor Harris. 

Quick guide 

Plastics and our throwaway society 
Show 

Ariana Densham, an oceans campaigner for Greenpeace UK, said: “This is a 
genuinely bold step from Waitrose to trial food dispensers so customers can 
use refillable tubs and jars. Lots of supermarkets are starting to sell loose fruit 
and vegetables, but this kind of innovation could spark a refill culture that’s so 
desperately needed to cut plastics in mainstream shops. 

“The top 10 UK supermarkets produce 810,000 tonnes of throwaway 
packaging each year, so we need to see other major retailers taking plastic 
reduction seriously and following Waitrose’s lead.” 

A choice of 160 loose fruit and vegetables will be available, along with four 
different wines and four beers on tap to be taken home in reusable bottles and 
nearly 30 products including pasta, rice, grains, couscous, lentils, cereals, 
dried fruit and seeds available from dispensers. 

The “unpackaged” model relying on refills has already been adopted by some 
independent retailers, delicatessens and farm shops but this is the first time it 
is being used at a national supermarket chain. 

For the borrow-a-box scheme, customers will pay a £5 deposit which is 
refundable when the container is returned. A frozen pick and mix section 
initially selling fruit such as blueberries and mango will encourage shoppers to 
bring in their own containers. 

• This article was amended on 6 June 2019. An earlier version referred to the 
refill station in Waitrose as the first trial of its kind in a major UK 
supermarket. That overlooked Morrisons, which has a similar trial in two 
Yorkshire stores (Guiseley and Skipton), although it has chosen not to 
publicise these until they have been fully evaluated. 
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How Much Do A Company's Ethics 

Matter In The Modern Professional 

Climate? 
Larry Alton 
Under 30 
I cover changes to the American workplace. 

More than ever, a company’s success depends on the talent it’s able to attract, but attracting 

the best talent is about more than just offering the best salary—or even the best benefits. 

Companies may have a lucrative offer for a prospective candidate, and a culture where they’ll 

feel at home, but how do corporate ethics stack up against those of its competition? 

This may not seem like the most important question to ask when you’re trying to hire 

someone for a position—especially one that might not be directly affected by the actions of 

your corporation as a whole—but the modern workplace is changing, as are American 

professionals’ values, and if you want to keep up, you need to know just how significant 

those ethical values are. 

What Qualifies as “Ethics”?  

What do I mean by “ethics”? This is a broad category, and subjective in nature, but generally, 

I’m referring to these areas: 

• Fraud and manipulation. This should be obvious, but ethical companies don’t 
engage in shady or manipulative financial practices, such as fraud, bribery, or 
insider trading. The problem here is that individual actions are often 
associated with the company as a whole, so any individual within your 
company who behaves in an unethical way could compromise the reputation 
of your company. Setting strict no-tolerance policies and taking proper 
disciplinary action can mitigate these effects. 

• Sustainability. Sustainability refers to practices that may be continued 
indefinitely, usually with respect to the environment. Choosing renewable 
forms of energy, such as solar and wind, and decreasing pollutants are 
examples of this. However, sustainability may also refer to the use or 
consumption of other natural resources, such as water. 

• Diversity and inclusion. Diversity and inclusion efforts are also seen as 
responsible, ethical business practices. These include programs to hire people 
from more diverse backgrounds, including different ethnicities, sexes, and 
differently abled people. 

• Exploitation. Large companies can make greater profits by exploiting local 
populations, especially in developing countries, or by exploiting tax loopholes 
to the disadvantage of individuals and businesses around them. These 
practices may yield your business a short-term benefit, but they’re heavily 
frowned upon by the American public, and are usually seen as unethical. 
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• Donations and contributions. Finally, a business’s donations and volunteer 
contributions to charitable organizations, local groups, and good causes can 
also be considered an ethical and/or benevolent practice. 

So is it more important that a company pay attention to, and potentially invest in these areas? 

The Age of Information 

We’ve entered an age beyond the industrial; we’re living in the information age. And no, that 

isn’t just a buzzword used by digital marketers—it’s being studied and treated as a major leap 

forward in human history. Today’s prospective employee has more information than ever 

before, and businesses are more transparent now than they ever have been. 

A company’s history, public messages, and even current staff are all publicly available 

information, and all it takes is a Google search for a prospective employee to find it. For that 

reason alone, company ethics are more important than they’ve been in past decades; one 

scandal or breach of ethics will stick for potentially years, and conversely, any efforts made 

to conduct business ethically will be more apparent and publicly recognized. 

The Millennial Factor 

It’s also important to realize that millennials are the next generation of talent entering the 

professional world—and they’re the ones dictating what’s important for 

companies. According to a Bentley University study, 86 percent of millennials consider it a 

main priority to work for a business that conducts itself ethically and responsibly. In fact, 

most millennials would be willing to take a considerable pay cut to work for such a business. 

What does that mean for ethical practices at your company? It means if you want any chance 

of recruiting up-and-coming talent in your industry, you need to start engaging in a more 

responsible way. Otherwise, you’ll be alienating 86 percent of the young workforce before 

you even get to make an offer. 

Increased Competition  

One other factor to consider here is the compounding nature of competition. As more 

businesses begin to realize the importance of responsible and ethical practices, more 

businesses are going to invest in those efforts, which means any businesses that don’t follow 

suit are going to look worse by comparison. 

As just one illustration of this effect, between 2011 and 2015, the percent of Fortune 500 

companies that published sustainability reports ran from 20 percent to 81 percent. Developing 

a company ethically is only going to become more significant as competitors invest in their 

respective initiatives. 

The Bottom Line 

A company’s ethics and corporate social responsibility matter more today than they did a few 

decades ago. Workers place a higher emphasis on the values of their employers, and have 

access to more information than ever before. 

If you want your company to remain competitive in the hunt for the best candidates in your 

field, spend some time defining, perfecting, and promoting your company’s ethical behavior. 
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Ethical consumerism 

October 6, 2018 | 8:15 am 

When is shopping considered a good deed? 

WORDS MICHELLE ANNE P. SOLIMAN 

Supporting local industries that hire local artisans as designers, using cruelty-free 

cosmetics, shopping with reusable bags, drinking with a metal straw, or carrying a 

tumbler to reduce plastic waste—consumers now think about the ethical supply 

chain. 

According to Dr. Reynaldo A. Bautista, Jr., associate professor at the Ramon V. del 

Rosario College of Business, De La Salle University, ethical consumerism considers 

the moral aspects of a commodity’s production and delivery. 

“The concept of green consumption, i.e. using recyclable materials, is already 

established in the field of consumer behavior. The ethical consumption concept 

broadens this view by including the ethical and moral aspects present in production 

and delivery of goods,” he wrote in an e-mail to High Life, citing considerations on 

the practice of child labor, suppression or prevention of labor unions, and animal 

testing. 

Continued Dr. Bautista: “Ethical consumer practices aim at the fulfilment of the 

objectives of socially responsible trade. Thus, in the global context ethical 

consumerism deals with the ethical and moral aspects of product value chain from 

production, i.e. sourcing of materials, down to retailing of the products. The ethical 

consumer ideal implies that individual consumers can have a significant role, through 

their daily purchasing decisions, in promoting ethical corporate practices. 

“Correspondingly, ethical trade refers to international trade that aims at preventing 

the injustices of global trade, such as child and low-paid labor, pollution of the 

environment, infringement of human rights and the inequalities in development 

caused by globalization. 

“Products that make sure that all the stakeholders in the value chain are treated fairly 

constitute whether a product is considered ethical.” 



Here, High Life takes a look at two brands and their efforts at making ethical 

products. 

A NEW LEASE ON LIFE 

In 2015, bag manufacturer Tali Handmade opened job opportunities to former female 

inmates from Davao after an eye-opening experience with a women’s penitentiary by 

co-founders Liza Crespo and Marielle de Leon-Lazaro. Tali, which means “to tie” or 

“bind” in Filipino, is “firmly committed to its vision of empowering women’s lives and 

connecting communities.” 

“Tali Handmade trains and employs skilled women who live in marginalized rural 

communities in the Philippines, some of whom live with disabilities and have limited 

opportunities to work. Through the Tali Handmade enterprise, they have been given 

a new lease on life,” Tali Handmade co-founder Liza Crespo told High Life in an e-

mail. 

“Once the female inmates have served their sentence and are free women, they 

have the option to continue working for us. We have a halfway house to help them 

transition to their new lives and also to have a means of livelihood by helping us train 

the new inmates. This will help ensure that they won’t go back to their old ways. We 

also try to employ stay-at-home moms, who can continue to work from the confines 

of their own homes while caring for their young children,” Ms. Crespo wrote. 

The one-of-a-kind handbags are made with unconventional raw materials, such as 

twine straw and leather from local suppliers in Marikina, using traditional crochet 

techniques. 

“Our creative process is quite organic. We never really know how the finished 

product will look until it’s done. It is a collaborative process between the designers 

and the women artisans who make the bags. We explore different crochet patterns, 

experiment with different mediums based on what could be sourced locally,” Ms. 

Crespo wrote of their creative process. 

At present, Tali Handmade has more than 75 women who work with them and are 

able to support their own families. “[The] income has allowed them to send their kids 

to school, breaking a vicious cycle of having to engage in criminal activities to make 

a living. What we’ve learned is that it only takes a spark to fuel change. No good 

gesture is too big or too small. Every bit helps,” Ms. Crespo wrote. 



ENVIRONMENTAL ISSUES 

Dr. Bautista, in his e-mail, explained that ethical consumerism is by no means a new 

concept: “While ethical consumerism has been in existence for centuries, it gained 

greater traction in the last few decades because of environmental issues such as 

global warming, flooding, landslides etc. Along with it, we see communities struggling 

to survive and become easy targets of some companies to make their products more 

affordable. Ethical consumerism is a system aimed to address these issues,” he 

wrote. 

Computer company Dell, for example, sought to recycle ocean plastics for the tray 

packaging of the XPS 13 2-in-1 laptop in 2017. 

“In 2015, Dell became aware of the challenges facing our oceans, i.e. plastics in the 

oceans poses not only a threat to vital ocean ecosystems, including critical fish 

nurseries and coral reefs, but also adversely affects the health and longevity of 

marine species and humans. Dell believes we can make a meaningful contribution to 

tackle the issue having spent a decade experimenting with a variety of sustainable 

materials both in our products and packaging, e.g. we have used PCS [polymer-clad 

silica] plastics in our products since 2008, closed-loop plastics from e-waste since 

2014 and reclaimed carbon fiber since 2015,” Dell EMC Philippines country general 

manager Ronnie Latinazo told High Life in an e-mail. 

According to Mr. Latinazo, Dell developed a strategy—based on ongoing 

consultation with the likes of Jenna Jambeck, a University of Georgia professor 

recognized for her research on plastic waste in the ocean, and 5 Gyres, a non-profit 

organization that addresses the global health crisis of plastic pollution—to intercept 

ocean-bound plastics in areas with the highest concentration of the material.  

In April 2017, after 18 months of feasibility testing, Dell launched the industry’s first 

ocean plastics packaging in the XPS 13 2-in-1, its consumer laptop. To make these 

trays, plastics are collected from beaches, waterways, and other coastal areas, and 

molded into the final design which bears an illustration of a whale. These packaging 

trays contain 25% ocean-bound plastics and 75% other recycled plastics. 

Mr. Latinazo shared that in the Philippines, Dell did a coastal clean-up drive as part 

of the company’s global Shore Up campaign. It was in 2017 when the Dell EMC 

Philippines team volunteered their time to clear garbage on Freedom Island, a two-



kilometer stretch of the Las Piñas-Parañaque Critical Habitat and Ecotourism Area 

along Manila Bay. The area is considered among the last remaining wetland 

ecosystems in Metro Manila and considered an important marine sanctuary that 

must be protected against the effects of rapid urbanization.  

“Dell is fully aware that social and environmental issues are increasingly important to 

consumers and our enterprise customers’ operations, employees, brands, and 

bottom lines,” Mr. Latinazo wrote. To date, Dell has used 16,000 pounds of ocean-

bound plastics and wants to increase usage by 10 times by 2025. 

A KEY ASPECT OF BUSINESS 

Ethical consumerism isn’t just a voguish label and businesses are recognizing that 

consumers care about how the products they buy are manufactured. Citing the 

British Retail Consortium (BRC), Dr. Bautista said that “in the past decade 

consumers’ attitudes towards ethical issues have become of increasing relevance to 

businesses, so much so that they are now considered a key aspect of business 

strategy. 

“Consumers and businesses alike are beginning to realize the importance of 

customer values and how meeting demands is critical if they wish to gain competitive 

advantage. 

“The developing focus on ethical issues in consumption has seen a response from 

brands in portraying themselves as ‘clean, green, and socially responsible,’” Dr. 

Bautista wrote, pointing to the research of sociologist and organizational theorist 

Stewart Clegg.  

“Consequently, there are more brands that claim to be ethical,” he added, offering 

examples listed by Joanna Doonar in “Ethical Marketing: A question of ethics”: there 

are brands that use ethical practices in their supply chain (American Apparel); 

brands that offer ethical or environmentally friendly products in their portfolio 

(Toyota); and brands that invest in social causes (Pret a Manger). 

Taking a look at demographics, Dr. Bautista said that the Philippines tracks with the 

rest of the world in terms of recognizing the value of ethical consumption, and 

pointed out an important detail: “In the Philippines, while the younger generation are 

aware, they have limited buying power to purchase these products since socially 

responsible products are generally more expensive. The older generation has the 



buying power but has the lesser propensity to buy ethical products. …  A sound 

strategy is to cultivate awareness among the younger generation which they will 

bring with them when they become the main consumers in the future.” 

One nonprofit organization dedicated to promoting ethical consumerism is Fairtrade 

International, which, on its website, defines “fair trade” as “an alternative approach to 

conventional trade based on a partnership between producers and traders, 

businesses, and consumers.” Furthermore, when a product carries the Fairtrade 

Mark, “it means it was produced according to international Fairtrade standards. 

These standards ensure Fairtrade products are socially and economically fair and 

environmentally responsible. Key standards include the payment of a minimum price 

and a premium.” In the Philippines, one can find Fairtrade in Cebu City. 

“Fairtrade has been in the Philippines for several decades, unfortunately, it is not as 

popular as in other parts of the world. [The] major contributing factor is the high cost 

of becoming a full-fledged Fairtrade organization since the organization has to 

undergo certification. This is also the reason why there are limited marketing efforts 

to create awareness about fair trade in the country,” Dr. Bautista wrote.  

To conclude his email, Dr. Bautista emphasized that ethical consumerism is crucial: 

“It will not just impact the environment which provides for our needs such as food, 

shelter—but also, it is crucial in restoring human decency for all the people in the 

world.”  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



How to Be an Ethical Consumer in Today's 

World 
by Nicki Lisa Cole, Ph.D.  

Updated May 25, 2019 

The average person who reads the news is aware of the many problems that stem 
from how global capitalism and consumerism operate. Global warming and climate 
changethreaten to wipe out our species and the planet. Dangerous and deadly 
working conditions are common on the production lines of many goods we 
consume. Tainted and toxic food products appear regularly on the shelves of grocery 
stores. People working in many industries and services sectors, from fast food to 
retail, to education, cannot afford to feed themselves and their families without food 
stamps. The list of problems could go on and on. 

When the problems connected to our way of life are so many and diverse, how can we 
act in ways that are rooted in respect for the environment and others? How can we be 
ethical consumers? 

Wide-Ranging Consequences  

Being an ethical consumer in today’s world requires first recognizing 
that consumption is not just embedded in economic relations, but also social and 
political ones. Because of this, what we consume matters beyond the immediate 
context of our lives. When we consume goods or services brought to us by the 
economic system of capitalism, we effectively agree with how this system works. By 
purchasing goods produced by this system we give our consent, by virtue of our 
participation, to the distribution of profit and costs throughout supply chains, to how 
much the people who make stuff are paid and to the massive accumulation of 
wealth enjoyed by those at the top. 

Not only do our consumer choices support and affirm the economic system as it 
exists, but they also provide legitimacy to the global and national policies that make 
the economic system possible. Our consumer practices give our consent to the 
unequal distribution power and unequal access to rights and resources that are 
fostered by our political systems. 

Finally, when we consume, we place ourselves into social relationships with all the 
people who participate in producing, packaging, exporting and importing, 
marketing, and selling the goods we buy, and with all of those who participate in 
providing the services we purchase. Our consumer choices connect us in both good 
and bad ways to hundreds of millions of people around the world. 

So consumption, though an everyday and unremarkable act, is actually embedded in 
a complex, global web of economic, political, and social relations. As such, our 
consumer practices have sweeping implications. What we consume matters. 

Critical Thinking  

For most of us, the implications of our consumer practices remain unconscious or 
subconscious, in large part because they are far removed from us, geographically 
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speaking. However, when we think consciously and critically about them, they can 
take on a different kind of economic, social, and political significance. If we frame the 
problems that stem from global production and consumption as unethical or morally 
corrupt, then we can visualize a pathway to ethical consumption by selecting 
products and services that break from harmful and destructive patterns. If 
unconscious consumption supports and reproduces the problematic status quo, then 
a critically conscious, ethical consumption can challenge it by supporting alternative 
economic, social, and political relations of production and consumption. 

Let’s examine a couple of key issues, and then consider what an ethical consumer 
response to them looks like. 

Raising Wages  

Many of the products we consume are affordable because they are produced by low-
wage workers around the world who are kept in impoverished conditions by the 
capitalist imperative to pay as little as possible for labor. Nearly every global industry 
is plagued with this problem, including consumer electronics, fashion, food, and 
toys, to name just a few. Farmers who sell produce via global commodities markets, 
like those who grow coffee and tea, cocoa, sugar, fruits and vegetables, and grains, 
are historically underpaid. Human rights and labor organizations, and some private 
businesses have worked to reduce this problem by shortening the global supply chain 
that extends between producers and consumers. This means removing people and 
organizations from that supply chain so that those who actually make the goods 
receive more money for doing so. This is how fair trade certified and direct trade 
systems work, and often how organic and sustainable local food works too. It is also 
the basis of the Fairphone, a business response to the troubled mobile 
communications industry. 

In these cases, it's not just shortening the supply chain that improves the situation 
for workers and producers, but also, the transparency of it, and the regulation of it 
that ensures that fair prices are paid to workers and that they work in safe and 
respectful conditions. 

Protecting the Environment  

Another key set of problems stemming from the global system of capitalist 
production and consumption is environmental in nature and includes the sapping of 
resources, environmental degradation, pollution, and global warming and climate 
change. In this context, ethical consumers look for products that are sustainably 
produced, like organic (certified or not, as long as transparent and trusted), carbon 
neutral, and mixed-cropped instead of using resource-intensive monoculture 
farming. Additionally, ethical consumers seek products made from recycled or 
renewable materials, and also, look to reduce their consumption and waste footprint 
by repairing, reusing, repurposing, sharing and trading, and by recycling. Measures 
that extend the life of a product help reduce the unsustainable use of resources that 
global production and consumption requires. Ethical disposal is just as important as 
ethical consumption. 

So, it is possible to be an ethical consumer in today’s world. It requires conscientious 
practice, and a commitment to consuming less overall in order to pay a higher price 
for equitable, environmentally sustainable goods. However, from a sociological 
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standpoint, there are other issues around culture and race that raise other ethical 
issues regarding consumption. 
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